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Learning Languages ​ serves the profession by providing a medium for  the sharing of 
information, ideas,  and concerns among  teachers, administrators, researchers, and 
others interested in the early learning of world languages. 
 
Learning Languages ​embodies NNELL's commitment to promote opportunities for all                   
children to develop a high level of competence in at least one language and culture, in                               
addition to their  own. 
 
In an effort to address the interest of the profession, Learning Languages publishes both                           
scholarly articles and invited features. Both types of submissions must demonstrate the                       
author’s awareness of language learning theories and early language learning classroom                     
practices. 
 
Please direct inquiries to ​president@nnell.org 

PUBLICATION SCHEDULE 
 

Fall/Winter​            ​Spring/Summer   
 

     Ad Submission Deadline:     Nov .1                        March 1   

 

 

 

 

mailto:president@nnell.org


 
ADVERTISING SCOPE 
 

The National Network for Early Language Learning (NNELL) is a growing organization that                         
reaches a very targeted market ­ educators, parents, and school administrators, that are                         
looking for resources on all aspects of early language learning. NNELL is also viewed as a                               
valuable resource for state and national stakeholders involved in making decisions about                       
early language programs. Our membership outreach constantly expands our numbers. All                     
members receive two electronic copies of  ​Learning Languages ​each year.   
 

FINE PRINT 
 

Submission 
Please submit ads in .tif,  .jpeg, or .pdf  format. Files should be at least a resolution of  300  dpi 
when printed at the final size.  Hard copies to be scanned should  be in black and white 
ink/paper. 
 

Placement 
Positions cannot be guaranteed. Friends of NNELL Platnum receive priority placement of their 
full­page ad. 
 

Claims 
NNELL will not be liable for any costs or damages arising from failure to publish an 
advertisement  if errors appear in an ad's  text  or key codes.  Advertisers and their agents 
agree to indemnify and protect NNELL from all claims, actions, or expenses arising from 
advertising placed in the publications. 
 

Payment 
Checks for sponsorship should be sent to  
NNELL Treasurer, Diane DeNoon, 813 N. Sumac Street, Olathe KS 66061 
 
 

Category 1:  
Friends of NNELL  
PLATINUM   $1000.00 

Full page AD in two (2) NNELL Journals: fall/winter and 
spring/summer​ of the membership year  

Category 1:  
Friends of NNELL  
GOLD              $800.00 

Full page AD in two (2) NNELL Journals: fall/winter and 
spring/summer​ of the membership year  
 

Category 2: 
Friends of NNELL 
SILVER            $600.00 

Half page AD in two (2) NNELL Journals: fall/winter and 
spring/summer​ of the membership year  
 

Category 3: 
Friends of NNELL 
 BRONZE         $250.00 

Half page AD in one(1) NNELL Journal: fall/winter OR 
spring/summer 

Category 4: 
Friends of NNELL 
COPPER         $100.00 

NOT APPLICABLE  

 

 
 
 



 
 
AD​ CONTRACT – NNELL  ​LEARNING LANGUAGES​ JOURNAL 
 

 
   
                                     BUSINESS NAME                                                               CONTACT NAME 

 

 
  
                                   ADDRESS 
 

 
                   PHONE                                                                                FAX                                                            EMAIL 

 
 

 
 

1.   ​STATED POLICIES​: No conditions, printed or otherwise, appearing on the space which may conflict with the  
      Publisher’s stated policies will be binding by the Publisher. 
 
2.   ​COLOR​: Exact color match cannot be guaranteed by the Publisher. 
 

 

4.   ​ERRORS/OMISSIONS​: The Publisher is not responsible for errors in advertisements.  
 
5.   ​DELAYS​: Publisher is not liable for delays in delivery and/or non­ delivery in the event of an action by any  
      government or quasi­government entity, fire, flood, insurrection, riot, explosion, embargo, strikes whether legal  
      or illegal, labor or material shortage, transportation interruption of any kind, work slowdown, gross printer error,  
      or any condition beyond the control of the Publisher affecting production or delivery in any manner. 
 

6.   ​LIMITATION OF LIABILITY​: Notwithstanding any other provision of the Contract, under no circumstances  
      shall the liability of the Publisher to Advertiser, under any legal theory or claim, exceed the amount paid by the  
      Advertiser for the advertisement that is subject of this Contract. 
 
        I have read the advertising contract and agree to the terms and conditions set forth on this form. 
 

 

 

 

         ____________________________________________________  _______________________________   
                                            Signature                         Date 
 


